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FOR IMMEDIATE RELEASE 
 

FedEx Supports Young Entrepreneurship  
Students from Australia and Hong Kong Clinch Top Spot at Asia Pacific Entrepreneurial Competition 

 

 
Songen Yeung from Australia and Manson So from Hong Kong were named the winner at the FedEx Express/JA 

International Trade Challenge 2017 Asia Pacific Finals. From left to right: Vivian Lau, President, JA Asia Pacific; first 
prize winner Manson So and Songen Yeung; Brian Tee, Managing Director, Sales, South Pacific Region, FedEx Express. 

 
HONG KONG, August 24, 2017 – A team of student entrepreneurs from Australia and 

Hong Kong were named the winner at the annual FedEx Express/JA International Trade 

Challenge (FedEx/JA ITC) Asia Pacific Finals in Singapore. This year, the finalists presented 

market entry strategy plans to export a pet product to the United States of America. Songen 

Yeung (Australia) and Manson So (Hong Kong) beat 29 teams from across the region with their 

eco-friendly cat litter, which is made of soybeans and is a first for the American market. The 

pallets are natural, safe for pets and bio-degradable, creating less harm to pets as well as the 

environment.  

To further promote cross culture exchange of ideas, individual finalists were randomly 

shuffled to form teams of two with each member from a different market. A total of 60 students 

from ten Asia-Pacific markets (Australia, mainland China, Hong Kong, Japan, Malaysia, the 

Philippines, Singapore, South Korea, Thailand and Vietnam) participated in the competition. 

"Winning wasn’t on my mind when I decided to participate," said Songen Yeung. "I 

started off with the mindset to learn about doing business, meet new people from different 

places, and challenge myself to do something out of my comfort zone. I am thrilled that I have 
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achieved all that, and won the competition.” Manson So added, “This is certainly an eye-

opening experience for me. We learned a lot about global business and team work among 

different cultures. I’d strongly encourage my schoolmates and friends to join this competition 

next year.”  

The first runner up, Nathan Peadon (Australia) and SukHoon Chang (Korea), stood out 

with their proposal of uVET, a silicon microchip to be implanted into dogs to help owners keep 

track of their pets’ well-being and health, such as monitoring hydration levels, body fat and body 

temperature.  

Kevin Ho (Hong Kong) and Taishi Nishizawa (Japan) came in third with the idea of a 

multi-functional smart collar for dogs that owners can use to track the location of their pets. It 

can also measure the number of steps taken by a dog to ensure that the pet stays fit. 

“Technology is moving us towards an increasingly borderless world, and cross-cultural 

collaboration has become the order of the day,” said Karen Reddington, president, FedEx 

Express Asia Pacific. “We are thrilled that this year’s format reflected the increasing importance 

of international team-work. And FedEx is glad to be playing a part in providing a platform to 

nurture budding entrepreneurs. As part of our FedEx Cares commitment to invest $200 million 

in 200 communities worldwide by 2020, we are committed to giving entrepreneurs everywhere 

the tools they need to succeed.”   

“The FedEx/JA ITC aims to provide students with the opportunity to gain business 

knowledge and work as cross-border teams to create innovative business ideas and solutions, 

just like in the real business world. Looking at the students’ interactions and impressive 

presentations this week, we are proud to say that it has been a success. We would like to thank 

FedEx Express for their continued support of this program, giving us the opportunity to support 

the development of young minds every year,” said Vivian Lau, president, JA Asia Pacific. 

The FedEx/JA ITC program is jointly organized by FedEx Express, a subsidiary of 

FedEx Corp. (NYSE: FDX) and the world’s largest express transportation company, and JA Asia 

Pacific, a member of JA Worldwide. It aims to inspire and educate young entrepreneurs about 

global business and provide them with a solid foundation to build their future careers in business. 

The program has inspired more than 17,000 students in the region since its inception in 2007. 

 

About the FedEx Express/JA International Trade Challenge  
Designed to foster business knowledge through practical teamwork exercises and 

classroom learning, the FedEx Express/JA program comprises two key activities – the 

International Trade Workshops and the International Trade Challenge. To take part in the FedEx 
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Express/JA International Trade Challenge, students in teams of two had to develop a specific 

product and create an original international marketing plan for a designated country. Through 

this process, students gained first-hand experience of what roles world trade, product 

distribution and sales play in a market environment. In addition to teamwork, participating 

students learn the basics of risk evaluation in the business world and gain confidence in their 

analytical ability. 

 

About FedEx Express 
FedEx Express is one of the world's largest express transportation companies, providing 

fast and reliable delivery to more than 220 countries and territories. FedEx Express uses a 

global air-and-ground network to speed delivery of time-sensitive shipments, by a definite time 

and date with a money-back guarantee1. 

 

About FedEx Corp. 
FedEx Corp. (NYSE: FDX) provides customers and businesses worldwide with a broad 

portfolio of transportation, e-commerce and business services. With annual revenues of $60 

billion, the company offers integrated business applications through operating companies 

competing collectively and managed collaboratively, under the respected FedEx brand.  

Consistently ranked among the world’s most admired and trusted employers, FedEx inspires its 

more than 400,000 team members to remain “absolutely, positively” focused on safety, the 

highest ethical and professional standards and the needs of their customers and communities.  

To learn more about how FedEx connects people and possibilities around the world, please visit 

about.fedex.com. 

 
About JA Asia Pacific Limited 

JA Asia Pacific Limited is a member of JA Worldwide, one of the world’s largest youth-

serving NGOs dedicated to activating youth for the future of jobs. Through the delivery of 

cutting-edge, experiential learning in financial literacy, work readiness, and entrepreneurship, JA 

Asia Pacific is dedicated to enabling and empowering the youth to benefit from the region’s 

economic development and to create a positive impact in their lives and communities.  

The 17 members JA Asia Pacific network is powered by over 30,000 volunteers and 

mentors from all sectors of society, reaching more than 650,000 around the region. 

For more information, visit www.jaasiapacific.org.  
                                                 
1 Subject to relevant terms and conditions 

http://about.fedex.com/
http://www.jaasiapacific.org/
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NOTE TO EDITORS:  FedEx Express press releases are available on the World Wide Web at 
about.fedex.com/newsroom/asia-english. 
 

For further information, please contact: 

 
Rebecca Tong, FedEx Express 
Tel: (852) 2514-0813, Fax: (852) 2918-1846 
Email: rebecca.tong@fedex.com 
 
OR 
 
Jessica Ching, Ketchum Hong Kong 
Tel: (+852) 3141-8110, Fax: (+852) 2510-8199 
Email: jessica.ching@ketchum.com 
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