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Student Company from the Philippines crowned the 2019 

JA Asia Pacific Company of the Year and FedEx Access 
Award winner in Manila, Philippines 

 
 
 

 
From left to right: Asheesh Advani, President and CEO, JA Worldwide; 2019 JA AP COY winning team Terra; Vivian Lau. President and 
CEO, JA Asia Pacific; Karen Reddington, Board Chair, JA Asia Pacific 
 
 
The JA AP COY is JA Asia Pacific’s annual celebration of the achievements of young entrepreneurs in the 



 
 

 

region. The Program and Competition helps young people understand the role of business in the global 
economy by allowing students to organize and operate an actual business enterprise, and market and sell a 
product or service in the real world.   
 
Organized by JA Asia Pacific, the 2019 JA AP COY marks the first centennial celebration of JA and JA Company 
Program in the Asia Pacific region. The student companies represented 13 locations including Australia, 
Brunei, China, Guam, Hong Kong, India, Indonesia, Japan, Korea, Malaysia, Philippines, Singapore and 
Thailand. 
 
The winners of the JA Asia Pacific Company of the Year Award were announced at the JA AP COY Awards 
Dinner in Manila, Philippines on March 13, 2019.  
 

 Terra from the Philippines took the first place for their innovative, multi-purpose and eco-friendly 
lines of hand bags that uses patched up recycled textiles as its lining. The product lines are 
providing a solution for a problem that is in the local community. The company demonstrated a 
good understanding of global connectivity in their business model. 

 
 

 Zeal Student Company from Indonesia came second place with their shoes that made great use of 
local materials; with a sports line that convert physical energy based on human pressure into an 
electrical energy using a specialize known as Piezoelectric. Their products target not only local, but 
a global market as well. 
 

 Third place went to Sagasco Student Company from Indonesia, who 
designed product line of modern footwear made from water hyacinth with a touch of batik to 
represent the tradition and heritage of Indonesia. The student company has demonstrated deep 
understanding of finance and impact investment. 
 
 

 Voted by other participating JA student companies, Ecovators from Singapore and TEAM_Bread 
from Korea were voted the Young Entrepreneurs’ Choice Award. Both student companies were 
voted the most popular companies in the eyes of all participating student companies at the 2019 
JA AP COY competition. 

 
Alongside with the JA AP COY awards and Young Entrepreneurs’ Choice Award, the following JA 
student companies were crowned winners of the following signature awards from Manila this year: 

 
 Terra from the Philippines won the FedEx Access Award sponsored by FedEx Express, in addition 

to winning the 2019 JA AP COY 1st place award.  Terra came up with the idea of an innovative, 
multi-purpose and eco-friendly lines of hand bags that uses patched up recycled textiles as its 
lining. The company demonstrated a good understanding of global connectivity in their business 
model. 
 

 Sagasco from Indonesia won the Best Financial Management Award, in addition to winning the 
2019 JA AP COY 3rd place award sponsored by COL Financial. The student company design a 
product line of modern footwear made from water hyacinth with a touch of batik to represent the 
tradition and heritage of Indonesia. The student company demonstrated good understanding of 
sound Financial Management in running their business. 

 



 
 

 

“With the JA Student Companies, students not only gain their first entrepreneurial experience of starting and 
running a real company, through Learning by Doing, they have also developed the much needed 21st century 
skills, complex problem solving, critical thinking and creativity.  Our young entrepreneurs are passionate 
about creating businesses that both are profit and purpose driven, with the ambition of creating a better 
world through their business ventures”, said Vivian Lau, President and CEO, JA Asia Pacific.”  We are 
grateful for the support from sponsors and supporting partners in bring extended learning opportunities for 
the 2019 JA AP COY winning teams” Vivian added. 
 
Please click here to download the official photos of all the 2019 JUA AP COY winning student companies. 
 
 
 
About JA Asia Pacific Company of the Year Competition (JA AP COY). 
The Competition celebrates the accomplishments of JA Company Program® students in the Asia Pacific 
region. During participation in the JA Company Program, students start and run their businesses with support 
from volunteers from their local business community. They develop and market a product or service with the 
goal of realizing a profit for their shareholders. The program impacted more than 16,000 Asia Pacific 
secondary school students in 2018. 
. 
 
About JA Asia Pacific 
JA Asia Pacific is a member of JA Worldwide, one of the world’s largest youth-serving NGOs dedicated to 
preparing young people for employment and entrepreneurship. For 100 years, JA has delivered hands-on, 
experiential learning in work readiness, financial literacy, and entrepreneurship. We create pathways for 
employability, job creation, and financial success. 
 
Home to 60% of the world’s youth, JA Asia Pacific aims to empower young people to benefit from the 
region’s economic development and to create a positive impact in their lives and communities. The 17 
members JA Asia Pacific network is powered by over 46,000 volunteers and mentors from all sectors of 
society, reaching more than 789,000 students around the region.  Each year, the global JA network of over 
465,000 volunteers serves more than 10 million students in over 100 countries. 
For more information, visit www.jaasiapacific.org 
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